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governmental group called State of the
Nation. The average car is 17 years old.
Congestion is a huge problem; morning
traffic in the San José metropolitan area
moves at an average of less than 10
miles per hour. Afternoons are worse.

The National Decarbonization Plan,
as it’s called, envisions electric pas-

It’s a green big deal for a tiny sliver of a
country. Costa Rica, population five mil-
lion, wants to wean itself from fossil fu-
els by 2050, and the chief evangelist of
the idea is a 38-year-old urban planner
named Claudia Dobles who also hap-
pens to be the first lady.

Every country will have to aspire to
something similar, scientists say, if the
world is to avert the most dire conse-
quences of global warming. And while
Costa Rica’s carbon footprint is tiny
compared with those of other countries,
Ms. Dobles has a higher goal in mind:
Getting rid of fossil fuels would show the
world that a small country can be a
leader on a monumental problem and
improve the health and well-being of its
citizens in the bargain.

It would, she said, combat a “sense of
negativity and chaos” in the face of
global warming. “We need to start pro-
viding answers.”

Costa Rica’s green bid, though fraught
with challenges, has a head start. Elec-
tricity comes largely from renewable
sources already — chiefly hydropower,
but also wind, solar and geothermal en-
ergy. The country has doubled its forest
cover in the last 30 years, after decades
of deforestation, so that half of its land
surface is now covered with trees.
That’s a huge carbon sink and a huge
draw for tourists. Also, climate change
is not a divisive political issue.

If its decarbonization strategy suc-
ceeds, it could provide a road map to oth-
ers, especially developing countries,
showing how democratically elected
leaders can expand their economies
without relying on polluting sources of
energy. But if it doesn’t work in a coun-
try so small and politically stable, that
failure will have equally profound con-
sequences.

“If we can’t pull it off by 2050, it’s
likely no other country can pull it off,”
said Francisco Alpízar, an economist at
the Tropical Agriculture Research and
Higher Education Center in Turrialba,
Costa Rica, and a climate adviser to the
government. “That would be really
bad.”

For Ms. Dobles, the top priority is fix-
ing transportation. It is the largest sin-
gle source of Costa Rica’s greenhouse
gas emissions. The number of cars and
motorcycles on the roads is quickly
growing, according to a survey by a non-

senger and freight trains in service by
2022, which is when Ms. Dobles’s hus-
band, President Carlos Alvarado, fin-
ishes his term. Under the plan, nearly a
third of all buses would be electric by
2035, dozens of charging stations would
be built, and nearly all cars and buses on 
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A diesel commuter train in San José, Costa Rica. The National Decarbonization Plan, as it’s called, envisions electric passenger and freight trains in service by 2022.
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A whole country going green
SAN JOSÉ, COSTA RICA

Costa Rica’s first lady 
is pushing to do away 
with fossil fuels entirely
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Claudia Dobles, first lady of Costa Rica, said her initial priority was to overhaul trans-

portation, which accounts for most of the nation’s greenhouse gas emissions.

Britain can be an insular place. A British
parlor game involves trying to list as
many famous Belgians as possible, on
the assumption that few people know
any. An equivalent exercise with French
rappers would be even tougher. France
is one of the world’s largest rap music
markets, but its neighbor on the other
side of the English Channel pays little at-
tention.

The lack of interest is reciprocated.
French rap is full of borrowed English
words: The F-bomb is often detonated
in lyrics, especially in “le rap hard-core.”
But the prevailing influence is Ameri-
can; British rappers struggle to com-
mand attention. Stormzy, most likely

Britain’s highest-profile M.C., topped
the British charts when he released his
debut album in 2017. In France, he did
not even make the top 200.

Can the differences between these op-
posing citadels of European rap be
bridged? The answer lies not just in
Britain and France, but also in Europe’s
former colonies in Africa.

West and Central Africa contain nu-
merous English- and French-speaking
nations that reflect the presence of Brit-
ain, France and Belgium as colonial
powers until the 1960s. Imported styles
of pop music from sub-Saharan Africa
have been adopted and transformed by
British and French musicians who have
roots there.

Omo Frenchie is a London-based rap-
per who toggles between English and
French in his songs. “Rapping in French
is a lot harder,” he said in a telephone in-
terview. “It’s the language and the pro-
nunciation. In French, they’ll go the long
way around saying even simple things.
But the good thing is that when you do
find a nice line, it sounds amazing.”
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Art that bridges the Channel
LONDON

In Britain and France,
rappers with African roots
find common ground

BY LUDOVIC HUNTER-TILNEY

The rapper Yxng Bane has a Congolese background and uses French and English. The

up-and-coming musician from London has a clutch of British chart hits under his belt.
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The New York Times publishes opinion
from a wide range of perspectives in
hopes of promoting constructive debate
about consequential questions.

For centuries, this cosmopolitan port
city at the northern tip of Italy’s Adriatic
coast acted as a geographic pivot point
between empires. Then, for nearly 70
years, Trieste’s geopolitical star
dimmed, and its old world mishmash of
central European cultures grew stale,
like an old strudel in one of its elegant
cafes.

Now, courtesy of a rising China, Tri-
este appears ready to return to the cen-
ter of a realigning world.

This week, President Xi Jinping of
China arrives in Rome for a state visit in
which Italy is expected to become the
first Group of 7 nation to participate in
China’s vast Belt and Road infrastruc-
ture project. The symbolism is striking
— a powerful China drives a crack in the
economic alliance that once dominated
the globe and delivers a major blow to a
Trump administration that has been
critical of the Belt and Road Initiative.

For Italy, the deal would open the
country to greater Chinese infrastruc-
ture investment, particularly in ports
like Trieste. Officials here say they ex-
pect Beijing-backed conglomerates,
such as the China Communications Con-
struction Company, to bid hundreds of
millions of euros for infrastructure con-
cessions.

For China, having a toehold in one of
Europe’s historic ports would bring fa-
vorable customs conditions, a faster
trade route to the heart of the Continent
and direct access to railroads for mov-
ing its goods into the European Union.

“Fundamentally, what’s happening is
that the port of Trieste is returning to the
logistical role for Europe that it had for
the old Austro-Hungarian empire,” said
Zeno D’Agostino, the president of the
Trieste port authority, whose office is
sprinkled with gifts from Chinese dele-
gations and a book about European-Chi-
nese cultural relations.

To walk through Trieste is to witness
how the city has already opened to
China. Chinese tourists shop for the
city’s trademark Illy coffee and take pic-
tures with their Huawei phones of the el-
egant Caffè Degli Specchi. A brand-new
cruise ship, built in nearby shipyards
expressly for Chinese passengers, is
docked at the central waterfront piazza,
preparing to set sail to the Far East.

Most significant, construction work-
ers in scuba gear have been laying foun-
dations near the site where a new pier is
expected to become China’s home in the
industrial port. In the years after World
War II, the Americans held great sway
in Trieste, and Washington has sought,
so far unsuccessfully, to stop Italy’s deal 
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China sees 
Italian port 
as gateway
to Europe
TRIESTE, ITALY

Establishing a toehold 
in Trieste would facilitate
trade with the Continent

BY JASON HOROWITZ

Before the killing of 50 Muslims pray-
ing at two mosques in Christchurch,
New Zealand, on Friday, Brenton
Tarrant, the 28-year-old Australian
who has been charged in the attack,
reportedly posted a 74-page manifesto
titled “The Great Replacement” online.
In his tract, Mr. Tarrant wrote that he
had only one true inspiration: the
Norwegian political terrorist, Anders
Breivik, who killed 77 people in 2011.

I always thought that Mr. Breivik
was at his most dangerous before we
got to know who he was, when all we
had was the altered photographs he
had posted online, the ones where he
looked tall and well-built, blond and
Aryan, posing with his gun.

Mr. Breivik wanted fame. He wanted
his 1,500-page cut-and-paste manifesto
to be read widely, and he wanted a

stage — his trial in
Oslo. He called the
bomb he set off
outside the prime
minister’s office in
Oslo, and the mas-
sacre he carried out
on the island of
Utoya, his “book
launch.” He told the
Norwegian court he
had estimated how
many people he
needed to kill to be

read. He had figured a dozen, but
ended up killing 77.

Eight years after the massacre in
Norway, the Norwegian political ter-
rorist continues to be read by his de-
sired audience: On far right forums on
the internet the term “going Breivik”
means a full commitment to the cause.

While researching Mr. Breivik,
which included sending him questions
by letters and receiving answers from
him in prison, I found a life full of
shame, failures, abuse and rejections.
A boy who never got the attention or
care a child deserves; a rejected, un-
cool teenager; a man who in his late
20s moved in with his mother and
mostly played video games. Isolated
and angry, but with newfound friends
on the dark web, he decided how he
would be seen, heard, recognized and
feared. He plotted his attack with an
audience in mind.

After my book about Mr. Breivik was
published, I was often asked: Why do
you publish his words and methods? I
believed he was more dangerous as a
symbol and less of an inspiration when
seen with all his human failings. After
his arrest he complained about luke-
warm coffee and a lack of skin mois-
turizer in prison and whined that he 

Unmasking
the roots of
white terror
Asne Seierstad

OPINION

The suspect
in the New
Zealand
attack displays
similar traits
to Anders
Breivik, the
Norwegian
terrorist.
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business

with Mr. Xi, characterizing the Belt and
Road Initiative as an economic and po-
tentially military threat.

While other members of the Euro-
pean Union, including France and Ger-
many, have also expressed reservations
about the deal with China, supporters in
Italy say that there is nothing to worry
about and that the critics are merely up-
set that Trieste — and other Italian
ports, like Genoa and Palermo — are go-
ing to cut in on their business. They re-
ject comparisons with the port of Pirae-
us in Greece, which China essentially
bought, and say Italian law makes such
an acquisition or the laying of Chinese
debt traps impossible.

Michele Geraci, an Italian economic
development minister who is running
the negotiations with Beijing, said in an
interview that Chinese ships carrying
materials from home or its vast network
of interests in Africa through the Suez
Canal simply needed to get their goods
to central European markets as quickly
as possible.

“Trieste meets that requirement
swiftly,” he said.

Italian officials say their American
counterparts initially seemed uninter-
ested in the deal. Deputy Prime Min-
ister Luigi Di Maio, the leader of the
Five Star Movement, has made several
trips to China in recent months, nearly
signing the accord during a November
visit to Beijing, they said. After the fact,
American diplomats began making
their case, but the Italians said the deal
was noticeably not on the American ra-
dar during recent high-level meetings in
Washington.

But this month, Garrett Marquis,
spokesman for the American national
security adviser, John R. Bolton, sharply
attacked the deal in a Twitter post and in
several interviews, while the National
Security Council’s official Twitter ac-
count also issued a reproach on March 9.

“Endorsing BRI lends legitimacy to
China’s predatory approach to invest-
ment and will bring no benefits to the
Italian people,” the tweet stated, refer-
ring to the Belt and Road Initiative.

The Americans have also tried to put
pressure on leaders of the nationalist
League party, which is part of the gov-
erning coalition in Italy. This month,
Trump administration officials and, sep-
arately, the former White House official

Stephen K. Bannon, met with party
leaders; Mr. Bannon said that he had
warned his Italian allies in the League
against what he called China’s “British
East India Company model of predatory
capitalism.”

Awakened to the growing Chinese in-
fluence, American officials have had
more success pushing Italy to avoid us-
ing equipment for new 5G networks
from the Chinese electronics giant
Huawei, which Washington warns could

be used by Beijing to disrupt and spy on
communications networks. In recent
days, the Italians have excised any men-
tion of technology and communications
from the Belt and Road agreement, peo-
ple familiar with the negotiations said.

In Trieste, city leaders are focused on
the economic benefits to the port.

Beyond its convenient location, the
city on Monday celebrated the 300th an-
niversary of Emperor Charles VI of Aus-
tria declaring it a “free port.” That status

still confers special privileges, with no
customs charges or time limits on stor-
age for goods.

If the deal goes through, proponents
say, they envision Chinese companies
working with Italian counterparts, hir-
ing local laborers to assemble imported
goods before putting them on trains to
the rest of Europe or on ships back to
China.

If the amount of work and compo-
nents used measure up to customs re-

quirements, those products could be la-
beled Made in Italy.

But some business leaders say that
fully embracing the Belt and Road pro-
gram would bring risks and could com-
plicate efforts to bring other investment
to Trieste.

Vittorio Petrucco, chairman of I.CO.P.,
a construction company doing work in
the port, said he and a former Microsoft
consultant in Trieste, which has a vi-
brant research sector, had begun explor-

ing his “dream” of building an underwa-
ter data center that would cool the serv-
ers of American tech giants.

“I prefer to look West instead of East,”
Mr. Petrucco said of his project, planned
for an area near an old ironworks fac-
tory that looms above the pier envi-
sioned for use by the Chinese. He added
that both projects would take years to
build and worried that all the American
opposition and controversy surround-
ing the Belt and Road agreement would
poison the waters for his proposal.

“It’s sad,” he said, “but there’s nothing
I can do about it.”

Roberto Dipiazza, the mayor of Tri-
este, said that the United States could
scuttle the deal if it really wanted to. He
said that his city had much to gain from
closer ties to China, but that the Chinese
had even more to gain from his port’s
deep harbors, customs benefits and rail
yards. “We will find a point of agreement
between China and the U.S.,” he said,
showing off a Make America Great
Again cap signed by President Trump
that he had received as a gift. Italy, he
noted, was caught “in the middle.”

Some of Trieste’s most entrenched po-
litical players think Italy is compro-
mised by such a position.

Giulio Camber, a veteran lawmaker
considered by many to be the political
boss of Trieste, said he no longer had
any interests in the port, and that his op-
position to the deal was motivated by his
distrust of what he called China’s Com-
munist dictatorship.

As light sliced in through the closed
curtains of his office, illuminating his
cigarette smoke, gilded furniture and oil
paintings, Mr. Camber said the Chinese
were behind many of the Turkish busi-
nesses exporting goods into the port.
Beijing, he said, would feast on the Ital-
ians just as they had on the Greeks be-
fore them.

“They are the weakest,” he said of the
Mediterranean countries.

Mr. Camber dismissed the local and
national assurances about Chinese ex-
pansion, saying that Beijing would easi-
ly outmaneuver officials in Rome.

“It’s like the world champion in chess
playing with a couple of guys who play
for fun at the Caffè Degli Specchi,” he
said, referring to the famous cafe in Tri-
este’s main square, the Piazza Unità
d’Italia. “You can’t imagine what the
world’s best chess player is up to.”

China looks at Italy as gateway to Europe
ITALY, FROM PAGE 1

A new cruise ship, built in Trieste, Italy, for Chinese passengers, docked at the piazza. Italy is expected to make a deal that would open it to greater Chinese infrastructure investment.
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sue with the stretch it added to its jeans.
“It drives me crazy that women wear
yoga pants to nice restaurants — denim
would look so much better,” Mr. Bergh
wrote in an essay for Harvard Business
Review last year. “But they’re choosing
athleisure because it’s more comfort-
able. I told our designers that we had to
fix this problem.”

The company sought to convey its
trendiness in its regulatory filings this
month. It described how Beyoncé wore
Levi’s cutoff shorts while performing at
Coachella in April 2018 as well as its col-
laborations with Justin Timberlake and
the Air Jordan brand from Nike.

This week’s offering gives the com-
pany and its owners some new flexibil-
ity, said Mike Zuccaro, a Moody’s ana-
lyst. Mr. Zuccaro said he was impressed
with how the company has been able to
withstand difficult trends within the re-
tail industry and focus on areas where it
can grow.

He added, “The challenges are still
there in U.S. retail and everywhere, re-
ally, but it says a lot about what Levi’s
has been able to do in that envi-
ronment.”

working on farms, all these things, and
the pockets wouldn’t come apart from
the jeans.”

Jeans started to become mainstream
garments in the 1920s and ’30s with the
rise of Hollywood westerns, dude ranch
vacations and romanticized images of
cowboys. In the ’60s, Levi’s became, in
the words of Ms. McClendon, “the de
facto uniform of the hippie,” increasing
its broader popularity.

Mr. Strauss died without children in
1902 and he left the company to his
nephews. Family members have con-
trolled the business ever since.

The company first listed its shares in
the 1970s, but was taken private in 1985
through a leveraged buyout led by de-
scendants of Levi Strauss, the Haas
family. They wanted to take a longer-
term view of the business rather than fo-
cus on short-term results.

Levi’s expects to sell $500 million to
$675 million of stock in its return to the
public markets. Much of the proceeds
from the offering will go to the Haas
family. The family will hold about 80 per-
cent of the voting shares after the offer-
ing.

Levi’s brought in $5.6 billion in sales
last year with a net profit of $285 million.
That’s an increase from the start of Mr.
Bergh’s tenure — the year he joined the
company, it had $4.8 billion in sales —
but still well below its ’90s peak.

Mr. Bergh, 61, was involved with the
integration of Gillette after Procter &
Gamble’s $57 billion acquisition of the
brand in 2005 and has viewed the turn-
around of Levi’s as his opportunity to
leave a legacy.

When he joined the business, he set
out to address “very fundamental is-
sues,” he said on a podcast last year,
pointing to a stalled brand and debt-bur-
dened balance sheet.

“There wasn’t a clear strategy,” he
said. “We hadn’t been investing in build-
ing the brand, we hadn’t been investing
in innovation, we were really discon-
nected with the consumer, our advertis-
ing was not working.”

The company has since introduced a
new tagline, “Live in Levi’s,” increased
its ad spending and bought the naming
rights to the San Francisco 49ers sta-
dium, the site of the Super Bowl in 2016.

It has also made big reductions to its
staff, cut its debt and invested in a local
facility called the Eureka Innovation
Lab. The company credits the lab with
“cutting-edge advancements for our
company and the industry” in its regula-
tory filings, including the “four-way
stretch fabric” that was part of its wom-
en’s jeans relaunch in 2015. Levi’s also
hired a chief strategy and artificial intel-
ligence officer this year.

Crucially, the company, which still
makes most of its revenue through
wholesale channels like department
stores, has sought to lift sales through
its own shops and websites in recent
years. Last year, direct sales accounted
for 35 percent of its revenue.

Levi’s has also been expanding in tops

— which accounted for 20 percent of
sales last year — and women’s apparel,
which increased to 29 percent of its sales
last year. The company has been gener-
ating buzz around its women’s denim,
including its so-called Wedgie jean.

While Levi’s has benefited from the
work Mr. Bergh has done, it has also
been helped by “a tide back to denim,”
Ms. Driscoll said. Other companies have
seen those results as well, particularly
companies selling lower-cost denim in
the post-recession era. (One forecast
said the average price of a pair of jeans
would fall to around $32 last year.)

“Since the economic collapse in 2008
to 2010, that whole period, using expen-
sive apparel to communicate who you
are just isn’t as cool as it was,” Ms.
Driscoll said.

One of the biggest challenges that Mr.
Bergh and Levi’s have faced in recent
years has been the boom in the all-
mighty yoga pant. Coresight Research
said in a recent report that United States
imports of women’s elastic knit pants
surpassed imports of women’s blue den-
im pants in 2017.

Levi’s has mitigated some of that is-

Levi’s prepares to go public
LEVI’S, FROM PAGE 7

Levi’s, which made its name by making durable work clothes, is expected to start trad-

ing on the public markets this week for the second time in its 165-year history.
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The Business Roundtable, the top
lobbying organization for industry in
Washington, is often characterized as a
nonpartisan or bipartisan organization.

It represents more than 200 large
companies — from oil giants to tech
sweethearts — with more than $7
trillion in revenue and more than 15
million workers of all political stripes.

But nobody is truly apolitical, and in
an age when we increasingly see our
business leaders filling the vacuum left
by our political leaders, it’s important
that the public fully understand the
views of these unelected leaders.

So a team of Harvard professors set
out to find the political inclinations of
top executives — not just the 200 who
make up the Business Roundtable, but
all the executives of the S&P 1500, a
stock index that covers 90 percent of
the United States’ market capitaliza-
tion.

Rather than look at party affiliation
or public statements, the researchers
— Alma Cohen, Moshe Hazan, Roberto
Tallarita and David Weiss — looked at
the truest measure of political lean-
ings: They followed the money.

For the study, which was set to be
released Tuesday, they tracked person-
al political contributions for more than
3,500 chief executives that occupied
the corner office anytime from 2000 to
2017. The period covers a two-term
Republican presidency, a two-term
Democratic presidency and the start of
President Trump’s time in office —
after he lost the popular vote but won
the Electoral College. In other words,
on the whole, voters have been pretty
evenly divided between the parties in
that time.

But just 18.4 percent of the execu-
tives studied were designated as Dem-
ocrats. The clear majority — 57.7 per-
cent — demonstrated their affiliation
through donations to the Republican
Party. Indeed, 75 percent of donations
from the median chief executive were
directed to Republicans.

To be counted a supporter of Repub-
licans or Democrats, executives had to
direct at least two-thirds of their dona-
tions to candidates affiliated with one
party. More than a quarter of the exec-
utives studied gave enough to both
parties to be classified as “neutral.”
This was the landing spot of Tim Cook,
the chief executive of Apple. Despite
his public support for Hillary Clinton in
the last election and his backing of a
number of progressive causes, he

frequently gave money to candidates
on both sides of the aisle.

(Unfortunately, the researchers have
not disclosed how they classified each
executive, saying they wanted to focus
on the whole, and not the parts. When
I asked for an example, they provided
me with Mr. Cook.)

It is to be expected that leaders of
large businesses side with Republi-
cans, given the party’s platform of
lower taxes and less regulation.

But the overwhelming nature of the
support for Republicans is surprising,
given the outspoken positions a num-
ber of executives have taken in recent
years on social issues like climate
change, gun control and immigration
policies.

The results of this political science
experiment has significant implica-
tions, given how involved the business
community has become in creating and
influencing laws and public policy.

“Especially since the Supreme
Court’s decision in Citizens United,
which allowed corporations to make
unlimited independent political expen-
ditures, corporate political spending

can substantially
affect politics and
policymaking,” the
authors of the report
wrote.

The researchers
dived deeper into
some of the numbers
to pull apart political
leanings by specific
industry, company
size, region and even
the gender of the

executive.
Republican chief executives clearly

outnumbered Democrats in every
industry, but the gap narrowed in the
“business equipment” and “telecom-
munications” sectors, which included
technology and internet companies.
(Nearly half of business equipment
chief executives backed Republicans
vs. 30.1 percent for Democrats, and
36.9 percent of telecom chiefs sup-

ported Republicans vs. 22.6 percent for
Democrats).

Gender differences may be the most
surprising. The sample size of women
from 2000 to 2017 represented only 2.8
percent of the chief executives (only
1.2 percent in 2000, and 4.4 percent by
2017), but the researchers found that
women were nearly evenly split be-
tween giving to Republicans, giving to
Democrats and giving to both.

Our political discourse is as divided
today as it has been at any time since
the Civil War. Debates are raging about
income inequality, business regulations
and capitalism itself — particularly
among Democrats but increasingly
among some Republicans.

The opinions held by executives
have always resonated beyond their
own industries, but their importance is
more pronounced today. Mr. Trump, for
example, has not hesitated to equate
economic policy with foreign policy. It
is, then, instructive to understand the
political views of our business leaders.

These executives wield enormous
influence over not just policy, but the
inclinations of their own employees.
One of the most fascinating revelations
of the study was that it also looked at
the conduct of the businesses them-
selves, and in the process discovered
that disclosures of political donations
were highly correlated with the poli-
tical leaning of its chief executive.

Political contributions by public
companies do not have to be disclosed
to shareholders, although some compa-
nies do it. So the researchers looked
instead at which companies disclosed
the donations to shareholders. Using
an index developed by the Center for
Political Accountability, the professors
found that there was “a statistically
significant association between having
a Republican C.E.O. and a lower” dis-
closure score.

Again, maybe that should be ex-
pected. Republicans typically argue
against regulations, so the idea of
voluntary disclosure might seem
anathema to them. But for sharehold-
ers of all political leanings who rely on
transparency and disclosure, the poli-
tics of a chief executive might be a
more important factor than expected.
Interestingly, “having a female C.E.O.
is associated with increased transpar-
ency” about political contributions, the
researchers found.

The researchers opted not to con-
veniently classify executives for us,
and perhaps that’s for the best. Poli-
tical views do change over time, and
depending on the candidates involved.

Mr. Cook, for example, backed Mrs.
Clinton and several state Democratic
committees before the 2016 election.
He also donated to the then-Republi-
can House speaker, Paul Ryan.

It’s up to you whether that affects
how you vote with your dollars, of
course. But now, more than ever, it’s
worth knowing where the powerful
figures in the business world are plac-
ing their bets.

Voting with their wallets

Andrew Ross Sorkin

DEALBOOK

Tim Cook, the chief executive of Apple,

was classified as “neutral” because he

gave to both political parties.
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Our political
discourse is
as divided
today as it
has been
at any time
since the
Civil War.


